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I am so pleased that you are interested in learning more about the subject of 

aging in order to address the needs of older adults and their families.  

All people come to this subject with experiences which shape their beliefs and 

attitudes about aging and later life.  I encourage you to read the Must Read 

information so that you become grounded in knowledge that comes from a 

base in science and practice.   You will then be able to recognize the persistent 

myths held by many people you will meet in your work and be able to use your 

programming to share the documented realities.  

You will also gain a working knowledge of some core concepts and principles 

of gerontology.   It is also critical for you to know and understand the 

demographics of aging in your program planning process and in your work at 

the community level.  You need to have the perspective and data to be sure 

you do not generalize about ñthe older populationò without recognizing that the 

population age 65+ contains enormous diversity from the frail to the healthy, 

the young-old to centenarians, and even multiple generations.  Also recognize 

the many other kinds of diversity such as differences in race, ethnicity, religion, 

economic status, gender, marital status, family structure, sexual orientation, 

national/regional origin, rural/urban residence, etc.
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Many of the scientific findings about aging and older adults come from 

research on individuals ïas participants in experiments and as interview and 

survey respondents.  It is important to hear the voices and opinions of older 

adults rather than to simply listen to other people speak for them.  Preserving 

older adultsô autonomy and independence is one of the central ideas in the 

field of aging.  One contribution of Family & Consumer Sciences and other 

family-centered disciplines is to establish a family context for understanding 

older adults and their daily lives.  You can add that dimension in the programs 

you do.

If you are new to work on aging issues, it would be helpful to acquire the 

vocabulary of the field.  Try to develop a listening ear for new words, concepts, 

and acronymsðmaybe even write down and look up the ones you donôt know.   

Some examples might be gerontology, cohorts, aging network, family 

caregiving, respite care, AAA, the Division of Aging and many others.  Also, 

please be sensitive to how you talk about older adults, services for older 

adults, and your own aging.  For example, if you pepper your speech with 

references to your ñsenior moments,ò or to ñlittle old ladiesò you may be 

reinforcing stereotypes of older people.

Most colleges and universities now offer courses, certificates, and degrees in 

gerontology.  If you want to get a firm foundation for delivering programs on 

aging-related issues, you may want to take one or more courses in this field.   

Contact me if you would like further information  on academic gerontology 

programs.
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The resources on this slide are Must Reads for basic information if you plan to 

work with older adults and their families.

Start with a few minutes of fun - click through the Amazing Feats of Aging to 

get some very basic information aging in humans and animals.

Plan a little longer time for a highly readable overview of aging and population 

trends with sections on (1) the aging process; (2) trends in the older 

population; (3) physical activity; and (4) prevention, from the American 

Geriatrics Society, a very authoritative source.

The NC State Aging Plan is put together by the NC Division of Aging and Adult 

Services (the official state unit on aging) and draws a wide and detailed picture 

of the NC population, its needs, and services offered or planned.   The 10-

page document noted on the slide is the 2008 update with fresh statistics, but 

the full report immediately below it will give you a comprehensive look at NCôs 

plans for senior-friendly and liveable communities.

Be sure to check out your county aging profile to learn such facts as the 

number of adults in various age groups, the numbers with 1, 2, or 3 or more 

disabilities, median income levels, grandparents raising grandchildren and 

more.
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In order to conduct programs which address older audiences or issues related 

to elders and their families, you will need to know and network with the other 

people in your county who serve older adults.  In every county, there are many 

agencies and organizations whose target population is older adults. If your 

mind turns first to health care facilities and nursing homes, think againðthere 

are services for well elders such as senior centers, information and assistance, 

benefits counseling, exercise and recreation programs, congregate meals, 

among others.

If you are not yet familiar with your Area Agency on Aging (AAA, referred to as 

the ñTriple Aò), check it out at the URL above. Area Agencies on Aging are 

federally mandated planning agencies for multi-county regions in the state.  

They are the lead coordinating agency in your area of many Federal and state 

programs targeted to adults 60+ (sometimes 55+).  It would be useful to get to 

know your AAA Director and key staff such as the aging services planner and 

the family caregiver resource specialist.   Most AAAs have worked with 

Extension in the past; in some regions, our agents have been on their 

committees and even their advisory councils.   Make sure the AAA is on your 

mailing list for all your programs and consider including someone from the AAA 

on your program planning team.

Your county office on aging (also known in some counties as the department of 

aging or council on aging) is usually the lead or go-to agency on aging in your 

county and should be a key partner in your programming.  
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If you start looking carefully, many of the programs we already do in 

Extensionðacross the areas of nutrition and health, housing, family resource 

management, environmental health, etc. --address issues specific to or 

inclusive of older adult concerns.   Gerontology is a multidisciplinary field.  My 

training is as a sociologist-gerontologist and my role as the Adult 

Development/Aging Specialist is to address human development issues, that 

is, social and psychological topics of relevance for older adults and their 

families.  

The areas on which I focus are Family Caregiving for Elders, Grandparents 

(and other Relatives) Raising Children, Successful/Healthy Aging.  I have been 

in the field of aging for 40 years, in a wide variety of educational/research 

positions so I have learned about a fairly large range of issues in aging, so I 

can help you find resources for other topics on aging as well.  
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When I talk about Family Caregiving ïor when that term is used in the field of 

aging ïit refers to the act of providing unpaid informal care or assistance to 

elders (and sometimes to adults at younger ages).   Perhaps one typical 

situation would be a 70 year old husband taking care of a wife who has 

dementia.  Another might be a 50 year old daughter taking care of the daily 

needs, such as errands, repair work , transportation  to doctors, etc. of her 

aged mother (perhaps while being a working person, a wife and a mother as 

well).  What the scientific research tells us is that caregivers experience high 

levels of stress and are at risk for a variety of health problems, due to the 

unexpected, unfamiliar, protracted, changing, intensive, and emotionally 

charged nature of caregiving.   Our caregiver education programs are 

designed to help caregivers plan for or cope with the caregiving role, by 

attending to their own needs while caring for others.

The programs listed on this slide are in the accompanying materials in your 

notebook.   

In a nutshell, Powerful Tools for Caregivers is a 6-session packaged (scripted) 

program teaching caregivers self-care techniques.  

Prepare to Care is a single session program to increase awareness of 

caregiving issues and to motivate current and soon-to-be caregivers to plan for 

possible caregiving scenarios.  Prepare to Care is designed for delivery in 

workplace settings and has lots of supporting materials and handouts.
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The three resources listed here should be considered a sampler of information 

to ground your understanding of caregiving in both facts and real life stories.

Family Caregiving in North Carolina is a brief consumer resource guide 

published by AARP and co-authored and partially funded by NC Cooperative 

Extension, with other state partners.

The study on Caregivers in Decline gives information that supports the need 

for programs and resources to help caregivers.

The PBS video Caring for Your Parents give excellent and memorable profiles 

of different kinds of caregiving situations.
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We recommend developing customized programs to meet the needs of 

grandparents and their grandchildren in your community.  After reading the 

resource materials listed on the next slide and expanded on in your notebook, 

determine county needs (number of grandparent caregivers for your county is 

available at http://www.ncdhhs.gov/aging/cprofile/cprofile.htm), decide on a 

target audience and program model.  

In NC we have a number of program models and FCS and 4-H agents who 

have expertise in conducting GRG programs.  Grandparents raising 

grandchildren often think they are alone, that there are no services to help 

them.  Community awareness presentations highlight the issues facing this 

population and bring these to the attention of people who may be in a position 

to plan for or target services or activities to this population.  Educational events 

targeted specifically to grandparents and other kinship caregivers gives them 

the opportunity to get meet people, network, gain information, find resources 

and support.  Some programs are designed for grandparents only; others have 

concurrent programs for the children, sometimes in conjunction with 4-H.  This 

is also a good opportunity to plan family educational activities that the 

grandparents and grandchildren can participate in together.  Contact Dr. 

Bearon for referral to agents with ongoing programs.  

After you decide your target audience and program model, develop objectives 

for your educational program and identify outcomes consistent with reporting 

requirements.  In developing your curriculum, you may want to adopt or modify 

elements of existing curricula such as those found at 

http://www.brookdalefoundation.org/RAPP/RAPPresources.html.  Dr. Bearon 

http://www.ncdhhs.gov/aging/cprofile/cprofile.htm
http://www.brookdalefoundation.org/RAPP/RAPPresources.html
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This slide contains URLs for three sites which present a broad sweep of 

issues, programs and services across the US.  Check out the second 

reference to see what Cooperative Extension in each state is doing for this 

population.  You will get many ideas.
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One of the hallmarks of Extension programming has been our emphasis on 

positive, proactive approaches to aging.   

The Aging with Gusto! Program was developed by NC Cooperative Extension 

in 1995 and still is being conducted in various formats in some countiesð

usually as day-long events with multiple speakers.  This format relies on local 

experts as speakers and allows for updating topics and speakers each year.  

More information about this program is available in the New Agent notebook.

Living Healthy is a 6-session scripted curriculum to help people with chronic 

diseases manage their daily life situations with less stress.  In North Carolina, 

leadership for this program is through the NC Division of Aging and Adult 

Services and the AAAs.  Currently three FCS agents serve as Master Trainers 

and a growing number of agents offer the program locally. 

Successful Aging is a 23-lesson NC Extension-developed curriculum for adults 

age 60+.  The focus is on psychosocial and family issues as well as nutrition 

and health.  The curriculum is being revised and training is being developed.  

Contact me, Dr. McClelland or Dr. Bird if you have an interest in this program.

Little Old Ladies and Grumpy Old Men is a single 60-minute lesson to raise 

public awareness about how language shapes our views about aging.  See the 

New Agent notebook for more information.  This is one of my own favorite 

programs and I am especially glad to talk with agents about it.
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To prepare to conduct any programs with a positive approach to aging, the two 

references on the slide will help you get that perspective.  The first reference is 

for an article that explains the term successful aging.  The second reference is 

for an inspirational book written by a distinguished scholar in gerontology.


